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As O company moves
towards an exit, its
valuation increasingly
becomes a function of
investors' perception
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Once the company has
identified it target valuation
for an exit, its calendar of
events should reflect activities
that incrementally raise its
perception amongst investors
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Perception is driven by an
effective communication
strategy. Success can be
magnified through
implementing a monitoring tool
such as a ‘perception index’

A perception index will help:

» To quantify the perception-yield of each
communication event

» To qualify the expense associated to
communication event



A perception index is fluid.

The index’s movement can be
influenced by calibrating the
company's communication
strategy with the market’s
current emotions and
sentiments associated with the
company'’s brand
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Sophisticated underwriters
appreciate, and are
attracted to companies that
use intelligent tools such as a
perception index

This also helps the company
negotiate better rates with
the underwriters



The underwriters
can leverage the
perception index to
chase a higher
valuation from
potential investors




Let us chat
about perception




